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dentificagao de perigos,
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feromonios, alimentos,*agua.
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Olfato humano é capaz
de identificar até 10.000
cheiros diferentes.
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Sistema Limbico del cebrero

Bulbo OLFATIVO

Cavidad Nasal
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Sentido da Vld

Raramente percebemos A i
sua importancia, maso
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-“Fragranua

Mistura de matérias primas

aromaticas naturais e sintéticas
s composta para criar uma

" composicao olfativa especifica.

_ Matéria prima para produg¢ao de
perfumes cosméticos corporais,
N . capilares, dominossanitarios,
mwstrlals etc; que confere cheiro
ou odor.
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La Piramide Olfativa:

Triangulo de evaporacion

Notas de cabeza

Notas de corazon

-, \ P o
Notas de fondo WD Bottom notes
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IRTLRNATIONAL FRAGRARCL
ASSOCIATION

Associacao Brasileira das
Industrias de Oleos
essenciais, Produtos quimicos
aromaticos, Fragrancias,
Aromas e afins.
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FRAGRANCIASE O

CONSUMIDOR...




Até o ano de 20207¢
Havera 640 milhdes§
de consumidores na 48

A

Ameérica Latina... G
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Mudar nosso estado de

espirito, nos transportar para

outros lugares, sentimentos,
pessoas...
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Precisamos pensar na fragrancia
como,uma .

experiencia

Que cria um laco afetivo
com o consumidor
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AS FRAGRANCIAS
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El perfumista tiene cerca 3.000 materias primas diferentes (6rgano). Estas pueden ser:

NatU raleS Aceites esenciales o extractos de flores, frutas, raices,

semillas, hojas, corteza, musgo, ramas.

Sintéticos. auimicos Aromaticos.
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El acorde Citrico es muy
importante en la perfumeria ya que
da alto impacto, es de aspecto
natural y aporta gran frescura.

Naranja
Bergamota
Limon |
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Aromaticos: Albaca, coriandro,
orégano.

Herbales: Lavanda, Manzanilla
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Este grupo de acordes fue de particular interés para la
perfumeria masculina desde el principio del siglo.
Actualmente son acordes presentes en la gran mayoria de
fragancias.

Algunas maderas mas comunes en la perfumeria son:

Madera de Sandalo
Madera de Cedro
Vetiver

Patchouli
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Familia Verde
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Esta familia esta muy d
siglo XX.
Muchos perfumes de esta familia evocan [0 fatural, lo

fresco y lo juvenil:
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La mayoria son de origen sintético.

Platano
Fresa
Durazno
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Acorde Ozonico / Acuatico / Marino

Acordes nuevos en la perfumeria que
reflejan mar, aire, agua. Aporta
transparencia y modernidad a las
fragancias.

Calone
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Familia Especiada
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Esta familia agrupa principalmente a
las especies normalmente usadas en la
_ cocina. Otorgan personalidad e
_ Imparten calor y relieve. ~

Pimienta

Clavo

Canela

Kion o jengibre
Comino
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"Natural Beauty
Movement’
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CONSEQUENTEMENTE, A UM AUMENTO
NA DEMANDA POR (OSM[II(OS

Total de langcamentos de produtos
CAPILARES com apelo Vegano
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A Eurupa £ @ regio undE mais Se prioriza o consumo verde e cunsequentemente onde mais Se Ianga produtos com apelo /
natural/orgénico /vegano. No entanto, existe uma grande oportunidade de expanséo da tendéncia vegana para o Brasil. &
Incentivados pelas receitas caseiras da internet, a brasileira estd apostando pelo uso de produtos e ingredientes mais naturais
para o cuidado dos seus cabelos. AR
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Cuidado Personal “Organico”
Tendencias

‘GLOBAL ORGANIC PERSONAL CARE PRODUCTS MARKET
2017-2021

KEY TREND

Increasing
awareness of
organic personal
care products.
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KEY TREND

Increasing demand
for antl-aging
products.

FORECAST

Multi-channel The market is

distribution. expected to grow at
a CAGR of almost
10% during the
forecast period,

Feechnuyla

Fuente: Technavio / febrero 2018
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Cuidado Personal “Organico”
TOP COMPAN|AS | N° nuevos lanzamientos: 4.389

Hain Celestial Group
Natura Siberica

Melvita

Nesti Dante
Cosmondial

Sundial Brands

Dr.Bronner's Estelle & Thild Yves Rocher

Natures Organics

$0.DI.CO.
The Body Shop
Dr.Organic______
DM Drogerie Markt
LogocosNaturkosmetlk./ \Weleda
L‘Occitanej
Urtekram Rituals Cosmetics

Laverana
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Jack And Jill Kids

Weleda

Aekyung

Laverana
Urtekram |

Li-iL

Bathclin

' Weleda

DM Drogerie Markt
__—  The Body Shop |
* Central Watsons
» Estelle & Thild
Dr. Bronner's
S0.DI1.CO.

> ipl—wmm
* Cosmondial
@ Dr. Qrganic

-y éw ~ Rituals Cosmetics
w - g Yves Rocher
<

th Additives Touthpas;i ‘
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L
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Liguid Soap
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——
g —
R » - _ Laverana ==
2 4 Hifas da Terra  j=
[=% - o
. v § Microcosme =
~ N & Decouvertes =
& "o L'Occitane g

r—ﬁa:—"ﬂrsﬂﬁﬁhen—
4 ¢ L'Ocgitan
(g77 “Rituals Cosmetics
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CL nal “Organico’
TOP compaiiia:

1uevos lanzamientos: 4.389

Organic Surge
Ywes Rocher
Weleda

. Rituals Cosmetics

UK

| Canada, [hffa, 109, 4% G ) Green People
Austria, 133, 5?5 - - The Honest Company
Netherlands - T

137, 6% |

Sweden, 138,
6%

UK, 258, 10% /

USA, 260, 10% Italy, 342, 14%

Rituals Cosmetics
Weleda
Yves Rocher
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Silicone Free

For 8emsiﬂiré Skin
-

- iulphatefsmr(a Free

Hlnaf.al meretrolm Free

Ethical - Envirnnmenhlly Frlmu:ilfgr Far.kage

“.4 Dannatnlngicalﬁastod

& faa

)

-t o FT e 32

: ; F Vegan
H;Istunsinngydratmg

~ No Animal Ingmllenu
No Addmvagn'Fmsawalim '

Ethical - Environmentally ﬁl‘iﬁﬁdly Product

[ Paraben Free

Ethlcal Animal

BMnmaHHarhal

i ~, Organic
k J
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CRAMER

TOP fragancias | N° nuevos lanzamientos: 4.389

Love/Lovely & DraamiDreaming —
g Sweet & Almond & Rice Milk ——
E Marula -
‘;’__-’ lea {Green) & Fuj —
E Plum & FrostFrostay — ——
Rose & BntishiBntan
Almong s
- Serny & Mordic —
:G; Werbenaervain E
=z ROSg  —
= Clive  =—
Argan
Lemon
- Rosa (Wild) E
E Provence & Lavender s
% i i Ren/Job's Tears & Lotus (White) —
& CTLS  —
Aloe Veraiflne —
Coconui —
Citron/Cedrat —
o Aloe Verajtlos  ——
'I?:E Almond  s—
@ AN ——
Rosze
Lavender
o Citrus
é Almond
by :t Calendula
- z Argan
% Fose
Lavender
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Loreal lanca sua primeira linha Botanica Premium

Botanicals Fresh Care dedica-se ao desenvolvimento dos mais sofisticados cuidados capilares, incorporando os mais surpreendentes ingredientes botanicos de
origem natural. Misturando 6leo de soja e coco com infusfes de azardo, coentro, camelina e geranio, esta linha vegana promete proporcionar uma experiéncia

aromatica Unica e intensa.

CRAMER

BOTANICAL S
Wl
Coecdttionry Baim

Corander
OulcE Cameling
b sMeul ATUAL
Stampse

L :'_;.m; Al
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Love Beauty and Planet (USA)- A aposta vegana da Unilever

Love Beauty & Planet € uma linha vegana e biosustentavel que busca fazer uma pequena diferenga em direcdo a um planeta mais feliz € mais ecoldgico a cada
lavagem. Seus ingredientes, embalagens e parceiros sociais séo éticos, biodegradaveis e seguem a risca o conceito do cuidado com o planeta. A linha completa
é composta por: Oleo de coco & Ylang, Murumuru & Rosa, Tea Tree & Vetiver, Agua de coco & flor de mimosa, Argan oil & Lavanda

CRAMER

& YLAMG YiANO

BOBY WASK
M AT A 80DY wash
OO e (U

CACt Rl STt | "

COCONUY WATER &
MIMOSA FLOWER =

BAR SOAF \
PR IMEAGEIMG FRASNNESE A
ACTH OF LOWE 08 Ouh ManET 3
E NETWT 702198 ¢ ! \\\
|
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Maui

MOISTURE
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Restore

e |
: ﬂMI ﬂlMI
£ MOISTURE 'MOISTURE : | MOISTURE
1 et Eantoo Fibers {8 Baiooo Fibers
& W nww our SHAMPOC FCNDITIONER
N R | el - | S ;
y oy T ot (7 ML vo TG L p.u. e BT
L e o R
"P Poen £33
_L ""F: 3

THICKEN & RESTORE + BAMBOO fIBER

LINHA VEGANA- SUBSTITUINDO AGUA POR ALOE VERA

Maui Restore-USA

Primeira linha de cuidados capilares veganos que substitui grande parte da agua
deionizada por um blend de suco de aloe vera e agua de coco pura. Além
disso, Maui Restore Bamboo Fibers é elaborado com fibras de bambu para - _
fortalecer os cabelos finos ou em transigdo capilar. Este produto é cruelty free, | | S
livre de gluten, parabenos e silicones
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CRAMER
THE ORGANIC TREATMEN TSI

wr HATH & SCALY | 002 VEGAN

"Eu criei 0 primeiro e unico cozinha/ bar/saldo
de tratamento orgénico, onde elaboramos
formulas personalizadas para dar ao cliente uma
refei¢do capilar usando abacates organicos
frescos, creme de coco, manteiga de améndoas
que podem ser combinados com mais de 50

tipos de dleos

Mordechai Alvow- Celebrity Hairstylist, cabeleiro

Ae MELANIA TRUMP e criador da Yarok
eauty/Kitchen Salon

Yarok NY- USA

Os produtos YAROK s&o formulados exclusivamente a EGAN L "\\ \t '
partir de ingredientes vegetais organicos que séo = ’ l —i »
escolhidos a dedo pelos seus beneficios medicinaise | ALC ARABC
sensoriais. Todos os produtos da marca s&o 100% £ YOUR FEED YOUR + NEATES. AR D CrULL

veganos e isentos de alcool, parabenos, sulfatos, produtos | CURLS E S
quimicos e gluten. Enriquecida com aloe vera, argan, 6leo m,m =

de jojoba, semente de uva, coco, vitaminas e dleo de QSO CourrAc

laranja, a linha Feed your curls devolve a definicdo, =& yarok ’. ""‘: yarok
controle e umidade aos cachos. R = =
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Avalon Organics é uma linha Vegana & Organica elaborada com ingredientes organicos e 6leos essenciais de plantas e frutas gentis com o couro cabeludo.

AVALON ORGANICS- USA

Alinha completa € 100% livre de parabenos, silicones , colorantes e ingredientes quimicos agressivos.

AVALON
ORGANICS

® .
Nourishing

a & Bigtin
Lavender A =S
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AVALON
RGANICS

AVALON

ORGANICS

Smooth Shine
Apple Cider Vinggar
CONDITIONER

Rencows thod, ineeaoread 2o try

rustoring s [ e © 30 lacking
™A Gl WOm shee

7 | r S0
OGE

F no GMOs

‘“—- vegan

tRnred | biodegradable

AVALON
ORGANICS

[ =
= .‘

Gluten Free o
~

Cucumber &%
CONDITIONER

Pavaae sfinan A dire
Ior mealtrydocis rg ha e

fRES) | ma CHOs
Q -y | yena
Vinn W odesredal v

@ AVALON
ORGANICS

Moisturizing
Coconut
COND

"

contains organ ici ng redients

no GMOs, parabens, harsh sulfates or
preservatives, synthetic colors or

fragrances, phthalates or animal testing.




Nonique- Austria
Alinha Nonique apresenta uma férmula intensamente nutritiva para hidratar e cuidar dos cabelos secos. Contém 6leos de abacate e oliva organicos e é

perfumada com uma fragréncia de notas aquaticas frescas e verdes. A Linha vegana é isenta de PEG, parabenos, silicones, corantes artificiais, lauril sulfato de
sodio, petroquimicos e parafinas.
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DR. BRONNER'S / Cuidado Personal “Organico’

CRAMER
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DR. BRONNER'S / Cuidado Personal “Organico’
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Enjoy only 2 cosmetics, enough = 5 &

CERTIFIED FAIR TRADE e = L
'/ Dr. Bronner’s Magic Soaps caar™ W .

NO DETERGENTS 18-in-1 Hemp PEPPERMINT
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allow works hard to be perfect pilot-provider-builder-trainer-teacherio te! So, each day . }
ct 10 years ahead! And the man without fault? He's dead! Do one thing 2t a time e donel Then teach \ Dot ol B mankind free Uniting
el Face the world with & smile, life Is always worthwhile! To the feariess are glven crow llep out the past, d| - W € man .und or we're wandering
gent preparation, precede . . . spectacular restoration!! So, help teach the whole hul | race, the Moral ABC's All 1 2, for we're All-One or none! All-Onell g:g

hood Is caused by evil than by good, do what's right! Enlarge the positivel Replace the negative with H: gL JNE GOD FAITH, that lightning-like unites &
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DR. BRONNER'S / Cuidado Personal “Organico’
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CRAMER
Dr. Bronner's / UK

Dr. Bronner's Magic All-
One Lavender Hand
Sanitizer

59ml/ USD 4.74

i
ALL-ONE HEMP ALMOND
PURE-CASTILE BAR SOAP

CERTIFIED FAIR TRADE - MADE WITH ORGANIC OILS

N5aaerih g Ay - waf L/ ket A TN

NEFAMILLE DE SAVONNIERS DEPUIS 1858

DR.BRONNER’S

ROSE /ROSE
PURE-CASTILE BAR SOAP
SAVON EN BARRE DE CASTILLE PUR

CERTIFIED FAIR TRADE/CERTIFIE COMMERCE EQUITABLE
MAGIC SOARS

MADE WITH ORGANIC OILS/ FABRIQUE AVEC DES HUILES BIOLOGIQUES

&

" DR.BRONNER'S

ALL-ONE

FAMILY SOAPMAKERS SINCE 1858/ U

INGREDIERTS: Organic Cocnnut OIf; Geganic Palm 01, Sodium Hydroxide! Water, Organic Olive OIl”
Organic Hemp 04, Organic Jojoba Oil, Ratural Almand Fraprance, Sea Salt. Citric Acid, Tocopherol

DR.BRONNIR'S INALLWE DO, LET UERE  "CERTIFIED FAIR TRADL INGREDIENTS

o @,; 2 ! .;‘:::;:::,,:. Weorsmaes a1 sedlyisg ot e zag gipems
- g)) A’&E.'CU,E.E‘ wiaue o mowcrmeanss - NELWES0Z/140g Dr. Bronner's / Canada
Dr. Bronner's Magic All-One
Dr. Bronner's / UK Rose Pure-Castile Bar Soap
Dr. Bronner's Magic All-One! Hemp Almond 1409 / USD 5.73
Pure-Castile Bar Soap
1409/ USD 4.73
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DR. BRONNER'S / Cuidado Personal “Organico’
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Dr. Bronner's /
Germany

Dr. Bronner's All- e v
One! Baby-Mild e
~ 18-in-1 Natural
- Soap

~ 240ml / USD 11.92 DR.BRONNER’S
18-EN-1 EUCALIPTO e
IBONPURO DE CASTILLAE:
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Dr. Bronner's / Mexico
Dr. Bronner's Magic All-One! Citrico Jabon en
Barra - Puro de Castilla
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140g / USD 5.05 Biiione, ZEEER

Dr. Bronner's | Mexico
Dr. Bronner's Magic
All-One! Eucalipto
Jabon Puro de
Castilla

473ml / USD 12.12
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YVES ROCHER / Cuidado Personal “Organico”

2z s

FLEUR D'ORANGER - LAYANDE - PETIT GRAIN &
L ORANGE BLOSSOM + LAVEMOER - PETITGRAIN

Savon Exfoliant Relexant
Rejaxing Exfoliating Soap

€200g Netwl. 7 oz
e

ABRICOT ROMA

APRICOT ROSEMARY _ | MANGO CORIA FLEUR DE LOTUS SAU
HETt-suunit 10l ? ¢ LOTUS FLOWER SAGE
pe
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YVES ROCHER / Cuidado Personal “Organico”

@ YVES ROCHER |

T_ 3
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VANILLE

AGRICULTURE BIO

. ORGANC VANILLA

GEL LAVANT MAINS
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MY.ORGANICS / Cuidado Personal “Organico’ -
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MY.ORGANICS / Cuidado Personal “Orgénico” <

CRAMER

La gama de productos My.Organics elaborada a partir de ingredientes cultivados con
técnicas de agricultura organicas y certificadas. Cada producto cosméticos de la marca
contiene altasgo fraciones de 6leos esenciales extraidos de plantas y flores con el

fin de obtener‘ﬁﬁ\p‘ro\&if 100% natural y con una fragancia especial natural.

THE PROFESSICNAL
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DR.ORGANIC / Cuidado Personal “Organico’
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DR.ORGANIC / Cuidado Personal “Organico”

ev O
dr.organic L

Bioactive Skincare
Organic

Rose Otto =

Soap

¢ e
dr.organic | drorganic W

_HaNe
Bioactive Skincare ‘ ; s
Organic 7 o Bioactive Skincare h

TeaTree o
' Deodorant /+
Fresh Antibacterisl

Organic
Aloe Vera ;

Soap

"'5.

ﬂ lr\c ~ Rofresising

X SEMINARID DE

ATUALIZACAO EM

INDUSTRIA COSMETICA

EM BUSCA DA NATUREZA & PRODUTOS PET




<

CRAMER

DR.ORGANIC / Cuidado Personal “Organico”

Dr. Organic / Spain
Dr. Organic Bioactive Skincare Aloe
Vera Gel para Manos
250ml / usd 7.59
y Jabon liquido de manos, formulado para
ﬂ matar bacterias dafiinas, dejando la piel
q = "lr Ror naturalmente fresca y clinicamente limpia.
r.organic

" Bioactive Skincare

Organic Tocophors Ervicnd

Vitamin E
BOdywaSh Dr Organic / Spain

Dr Organic Bioactive Skincare
Organic Vitamin E Gel de Bafo de
Vitamina E Organica

250ml / usd 3.52

Gel de ducha enriquecido con
tocoferol, y que ha sido formulado con
ingredientes organicos certificados y
extractos naturales. Contiene jugo de
aloe vera y extracto organico de semilla ,
de girasol (Fuente natural de vit E) s
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DR.ORGANIC / Cuidado Personal “Organico”

Dr Organic /
Israel
Dr. Organic
Bioactive
Skincare
Pomegranate
Body Wash
250ml / usd 8.48
Gel de ducha
rejuvenecedor,
rico en
' antioxidantes y " oactive Skinare s .4
: ‘O:’rqam(, Enagic Acic " acido elagico. ‘ )y Presnie /858 o J:sﬁ:
Omegrana’[e Contiene vit E, bl Deodorant < A Deociorant =S4 Coconut Oil /%
L”\’ ' granada organica s i, Hourish & Restore_ = rant
y jugo de aloe
vera.

Dr Organic / Denmark
Dr. Organic
Bioactive Skincare Deodorant
50ml / usd 10.76 (c/u)
En variedades: Lavanda, Manuka Honey y Virgin Coconut Oil; estan
disefiados para otorgar una proteccion diaria suave y efectiva.
Enriguecidos con una mezcla de ingredientes organicos y naturales.
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PURA KOSMETICA / Cuidado Personal “Organico”
GUARANTEED ; 3
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PURA KOSMETICA is a professional

line based on natural vegetable

arantee

high performance, while respecting

ingredients selected 1

the skin and hair.

2 fa (ﬂ'ia /

)

GREEN

PURA KOSMETICA has develoosd
effective loomudatans able to deeply
paurish and repalr, wihvie totally

Fespecting e skin and bai
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PURAKOSMETIC —
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PURA KOSMETICA works with increasing focus not only on PURA KOSMETICA prOdUCtS are SLS and

the guaranteed result of the products but also on their

composition. Therefore, every day we choose to use extracts SLES' PARABENS’ EDTA' COLO RANTS'

and selected natural active ingredients, without added

FORMALDEHYDE RELEASERS FREE.

SLS and SLES surfactants

=" 3 SEMINARID DE

| ATUALIZAGAO EM

INDUSTRIA COSMETICA

EM BUSCA DA NATUREZA & PRODUTOS PET




<

CRAMER

THE BODY SHOP / Cuidado Personal “Organlco

-
MEET OUR NEW OWNERS
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NOT EXPLOIT.
(It’s in our hands)
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THE BODY SHOP | Cuidado Personal “Organico’

\ Q THE URIGINAL ETHICAL & NATURAI. BEAUTY BRAND.
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CRAMER

THE BODY SHOP / Cuidado Personal “Orgénico’ <

The Body Shop /Japan
The Body Shop Candied Plum Bath Bomb
28g/usd 2.68
Bombas efervescentes para el bafio, que produce deliciosas y fragantes burbujas.
Estan enriquecidas con azUlcar organica sustentable, de Paraguay, para una mejor hidratacion.
Se encuentran en numerosas variedades: Mango, Ciruela Azucarada, Moringa, Fresa, Coco, Pomelo Rosado, etc
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THE BODY SHOP / Cuidado Personal “Organico’ -4

WHITE MUSK.
FOR MEN
HAIR & BODY WASH

ARSI A0 conitionng
’i\r‘ sensual Im o

WHlTE MUSKk
POUR HOMME

SEL DOUCHE

; IRPS & CHEVEJ\

THE BODY SHOP &
FROSTED PLUM

SHOWER G
G
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THE BODY SHOP / Cuidado Personal “Organico” .
| ee— e,
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B THE BODY SHOP ®

ALMOND MILK & HONEY 2507

100¢ SITIVE, DRY SKIN
100 ¢ FOR SEN
] <OOTHING & CARING CLEANSING BAR

T
4 AN DOV AFAISANY & RECONFDQTAN
j‘ 4 A .

250ml / usd 8.53

Gel de ducha, perfecta para “esa sensaciéon de verano caluroso”.

Diseflada para ofrecer una pile refrescada al instante, con formula
gue contiene una irresistible mezcla de extracto de lima o

The Body Shop / Japan

The Body Shop Virgin Mojito
AND iz CA
chispeante y fresca, con menta triturada del Caribe. Enriquecida , w."mm'mw )
con azucar organica sustentable de Paraguay MWWBA Us s OZ
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lavera

HATURKOSMETIEK

HTUﬂ.Ll_’.M AO EM

IHDII_;TRIH

product
range

Foundation ;
108788 280=

by Thomas Haase for body care
from tip to toe

Ingredients

- ‘ ﬂ €O, emissions

organic and 300 natural active
Ingredients produced in-house 0, 0002 %
This value correspands to

the average CO, emissions of
325 households in Garmany
(i 2034)

Distribution
Organic specialist trade, health
food cutlets, pharmacies,
chemists and chemists departiments In
department stores, foad retall trade,
Intermet suppliers, natural cosmetics stores
International market position
The largest producer of certified

ﬁ natural cosmetics based on ssles

oo

Export &F 3 WJF  eereiinsansscsiicriicierinsanvsisisisanene
Laverana products are sold in Al products are
40 COUNTRIES 100% NATRUE certified

and the industrys certification
standards are even exceedad
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l Spv— Laverana/ :
al)era al)(’ Germany -
SEXOSMETIK e Lavera SENSITIVE ’
o Naturkosmetik 24h DEQELE
iR\ E - L —f O ‘ Sensitive 24h e eyt
. - BIO ‘ _ ( ' Deo Roll-On b
[ & IR i 50ml / usd 4.67
[ pA I f““l-'. < : Desodorante roll-
: A 2., 3 MEN ' on formulado con
BASIS SE NSITIV SENSITIV ‘ leche de arroz [ groei
ZAHNGEL —— organica. Gl
]
i g Laverana/Belgium
yinde’ GELQQE&'ﬁ.3'N1 Lavera Naturkosmetik Men
sy P T LIESTEIETTRES  Shower Gel 3inl

B 200ml/ usd 6.72

Gel de ducha 3enl, apto para
pieles normales, contiene
bambu y guarané organicos.
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CRAMER

Obrigadal

Magdalena Fuenzalida

mfuenzalida@camer.cl },\
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